Tapping into Human Behavior
to Increase Open, Read and
Response Rates
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Shortcuts to decision-making




2010 direct mail spending:
$55.7 billion

5,000 marketing
messages per day




13 Choice Drivers

“05% of purchase decision
making takes place in the
subconscious mind.”

Gerald Zaltman
Harvard Business School




People respect authority
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Authority Figures




INDUSTRY STANDARD

Steve Jobs

Co-Founots, Aswut ComruTin

Jay Walker
Fousote, Pexcrunt

Scott McNealy

CEO, Sun MrosysTEms

Tim Koogle

0 CEO, YAHGO

Bob Pittman

Presocat avo CO0, AOL

Mary Meeker

Manacive

They Get It.
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Humans are naturally
curious
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Gatekeepers make very
deliberate assumptions
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Sample &, Sample
123 Main Streer
Anytown, MA 12M 55678
IT TAKES AN AVERAGE OF 14 YEARS AND
5300 MILLION T0 BRING A NEW DRUG T0 MARKET.
THE ENCLOSED REPORT COULD CHANGE EVERYTHING.

People look at who and
where mail is from
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20 Park Plaza, Suite 1215, Boston, MA 02116
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We’'re inclined to touch things




Our eyes gravitate to
certain words
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Phil Feemster,
Art Director

Phil Feemster, y
Account Executive ]

~ Phil Feemster,
1§ _Media Planner

Mr. Phil Feemster

BRONNER SLOSBERG ASSOCS.
695 Atlantic Avenue

Boston, MA 02111-2643




“No” - really can mean
“tell me more”




The top 5 myths
of notebooks.

Debunked by Dell.

. “Mobility won't boost productivity.”
. “Notebooks are too expensive.”

. “Notebook performance is subpar.”
. “Notebooks are unreliable.”

. “Notebooks make people cry.”

Some responses are automatic




CLEANING & BREAKROOM SUPPLIES
PREFERRED CUSTOMER EDITION

Time to
make it easy.

4472 5290 7099 3257

that was easy:
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People are most interested
In themselves
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RICHARD M. O'CONNOR
GROUP PUBLISHER

Dear Sales & Markeéting Executive,
I'd like to give you a free magazine...a valuable, no-risk offer...a $10 savings...and one important bonus.

Sales & Marketing Management is a unique business magazine that you can‘t afford to miss. In fact,
if you’re not reading it each month, you may be reading the wrong publication. Look how it compares
with the others below

————— H s T T
| S&MM. | . Forbes Fortune Inc

‘ Business Week

Exclusive focus on sales and
marketing YES NO N NC NO

C.

THE MAGAZINE FOR GROWING COMPANIES
38 COMMERCIAL WHARF
BOSTON. S5/ TTS 02110

{617 0
TELEX -321-0523

Dear Dealer:

It's my pleasure to tell you of an expected increase in your
sales. Here's why.

The U.S. Mint Olympic Coin program is breaking into a brand
new market this December, when they debut their offer in Inc.,
the only leading business magazine written for top executives of
small to midsized companies.

This is good news for you. All indications are that Inc.
executives will be big buyers of these limited issue Olympic Gold
Coins. They buy more throucgh mail and phone than anv other maca




People make decisions for
rational and emotional reasons
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o]

Bl You a little differently

Thirking absut gong mndependent? Warrying about what 1 3eing to maan to
your clienea? With LPLbehndyou, youve gt the power to seve ysur dierts dke
reve Before Youre Backed by timely, chjecive research you can sctually cae
Urwvaled back-cfiice supsort Faz, efficient, sccurate Butines procesng
And eerienced busmes destlopment teams to halp you move daoward with
cerdidence — every ez of the way
10 DEDXKATED
iny I

10k UNDIASED ST % PROBRIFTARY
RESEARCH i = PROCCCTS

% all adc up b0 » better way 2 o whats fight for your cliers So when you
make the leas to mdezendence, they 1 e right there wih you

i Yo S

Take the firctstep toward Independent wocess
Get your FREE ccpy of Sehind Your Suce=
: A Handb ook for Indep andence™ 1oduy

- Call 800-676-0879 m

wew BanindYeasSassiar sam

2504 LonssadPiimam Loigus s RAKSEN a




Avoidance of pain
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've missed

Re-subscribe to HP Exstream emails and make sure you don't
miss any more special announcements, product enhancements or
must-attend events. Since you've been away, we've

+ Had a major software release
« Hosted another successful user conference
« Delivered several informative whitepapers and webinars

Click here to re-subscribe

HP Exstream The easy w§y to stay in the know

Our emails deliver what you need to stay in the know, save
your company time and money and enhance your customers'
experience. It's what you'd expect from HP Exstream—your
leader in enterprise document automation

Technology for better business

[ oren s ot | e rs | | 1o | gt o
| i f Y Jte a \ e il of sy f HP. click here

y statement or

Sign up

People feel obligated
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g LOYALTY SYSTEMS™
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Experience two proven methods for
increasing sales and reducing costs

You were recently invited ta try two powerful incentives that work
like no other. Your offer is still good and so are your free samples.
Click here.

Quantum Loyalty Systems Quantum Rewards™ prepaid cards and
Hollywood Movie Money® movie tickets are Two products proven ta
deliver the rasults you want while keeping your promotional costs at
a fraction of what they would be. Because you pay only for the
rewards that are actually used, not for what gets distributed.

Comprehensive, turnkey promotion custom-built for you
Prompt multiple purchases, motivate trial, generate action,
sustain loyalty and more
Meet both your marketing budget and your aggressive sales goals
Proprietary pricing models mean you never pay for unused rewards
Get your samples now. Go to i
and have your unique promotional code (on right) ready. Then
experience firsthand how compelling your next promotion can be.

Use Promotional Code: 67877-BA5A6C4 to
activate your Hollywood Movie Monay
admission certificate. And don't forget to
claim your $10.00 Quantum Rewards
prepaid card.

Learn why leading marketers like
Nationwide, General Mills, Best Buy, Disney
and more tum to us time and time again for
results they can count on. In fact, 91% of
our customers are rapaat customers

Eé@RD TESSE
=

Ocontact a Rewards Consultant now t
6-301-3822

Al prepaid prograns are issued by MelaBank ™. The Quantum Rewards ™ Prepaid MasterCard® s fssued by MetaBank pursuat o Tcense by
MasterCard Intemational incorporated and can be used everywiers Debit MasierCard is accepted. MasterCard is 2 registared trademark of
MasterCard Interralional Incorporaled. Quantum Rewards Prepaid MasterCard is covered by one or more U,S. palents and patenis pending. The
Quantum Rewards ™ Prepad Discover® card san be used evarywhere Discover iz eccepted. Discover and tha Discover acceptance mark ave servics
marks used by MetaBank under lcanse from Discover Financial Sarvices. Your movie tcket and prepaid card must be requasted and actvated by

THIS MESSAGE WAS SENT ON BEHALF OF
Quantum Loyatty Systams ™ (DBA: Hollywood Movia Money and Ouantum Rewards Card) * 825 incina Way, Sute 200 * Inclina Village, Nevada 89461 *

* Ifyou wish o no longer recaive emai communications from Quantum Loyalty Systems or it

ociated comparies please

_sunjact ine: UNSUBSCRIBE

To STOP receiving emais from Penion Media advertivers, please dick this fnk.

11 you wouki e 2 copy of the Penton Media prvacy stetement of Nave QUESTons or pIOKMS With Our procedur@s leasa conlact our Frivacy Manager: E-Mai:




We want what we
cannot have

I3 Wart to Get to the Inbou? 10 Tnsders™ Tell You Mow
~
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Onling Marketing Strategies and Tactics

Sechons Careess Podcasts Blogs Video Blogosphere Events Past ssues Contact Us

Boost B2C Marketing Results with S Silverpo \
Customer-centric B28 Tactics P
Learn the techniques that will help fum
™ potential customers into paying customers, 3 DOWNLDAD ¥+ TE Pa0E

Want to Get to the Inbox? 10 “Insiders” Tell You How

Text Size Q ©  Single Page  Printée  Eanall [ Reprings Comments
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Request your FREE Customer Care Kit today. .yé181gn :
MYES! Please send me my FREE Cwstomer Care Kitso [ can learn Get your FREE
how to maxinuze saks opportunites by protecong my cusomers online Customer Care Kit faster at
If 'm on¢ of the first 100 people to respond, phase send me my wwweverisign.com/dm/kit/304/
FREE MP3 player, too!
PLEASE NOTE| Mall and fax requests for the Customer Care Kit will be delivered electronically. Your Access Code: 9716
Before sending, please answer the question below to help ut serve you better, Nancy Harhu
Your phone:* ( ) SVP and Eod
Your email:® Heioc
iy —_— — 290 Parker &t ;
NewronMA 02459-2673
How scon woud you like Lo improve your security?
O inmediately [ 4~ 6months D ot Soing rescarch
0 1-3menths 0 7-12 months Please make doy 38deess COMKLIONS JLove. o0

We do what people like us
and people we like - do




THEY TOOK CONTROL OF THEIR FUTURE. AND SO CAN YOU.
€ ting tive ad W )

E€All of our hotels earned back their
investment in Business Listings in a
few days, and within a few weeks,

. we made it back several times over.??

-Adele Gutman, Vice President, HKHotels, New York, NY

©® tripadvisor-




Thank You

Nancy Harhut

C:617.610.1897
E: nharhut@aol.com
Twitter: @nharhut
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